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Brand Program

STRATEGY STANDARDS APPLICATIONS

Kennametal delivers a world-class customer experience through
advanced materials knowledge and applications engineering expertise.

Today, Kennametal’s operational excellence contributes to our worldwide
position of leadership as designers, manufacturers, and suppliers of cutting tools,
engineered components and advanced materials.

In the future, we’ll continue to lead our industry by delivering a world-class
customer experience with every interaction. Broad expertise in technology,

coupled with a portfolio of well-respected brands, will reinforce our reputation
as a global innovator.

Behind this reputation is the promise of an idea that originated in Latrobe at our
founding: a strong, unified brand identity is something we can all stand behind.
This document was developed to promote the Kennametal name, and strengthen
each customer’s experience as they interact with our brands.
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JOHN H. JACKO, JR.
VP & Chief Marketing Officer
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LEGAL GUIDELINES

Legal Guidelines

Use of “Kennametal” as a Trade Name and as a Trademark

In corporate literature, the term “Kennametal” has more than one function. The term “Kennametal” can be used as a shortened reference to
the company name “Kennametal Inc.” In this context the term “Kennametal” is used as a trade name and the first letter in the word should be
capitalized. The term can also function as a trademark when used as an adjective referring to products.

Example: “Kennametal tungsten carbide inserts”

When used as a trademark, the term should be set apart from the adjacent words by capitalizing the first letter to inform the reader that the term
has special significance as a trademark.

Use of Trademark Notice Symbols

“Kennametal®” should only be used in accordance with the specific corporate identity standards set forth in this guideline.

With other Kennametal trademarks, the Circle R “®” notice, should only be used after a national trademark has been acquired in a specific country.
Kennametal’s general guidance is to use the “TM” (in superscript) notice following all marks owned by Kennametal along with the appropriate

ownership footnote. If there are any questions concerning the proper use of the “TM” (in superscript) or ® notices, these questions should be
discussed with Kennametal’s Legal Department before the marks and the designations are published in a document.

Ownership Footnotes
The trademarks identified by “TM” (in superscript) and ® notices in a document should also be accompanied by a footnote that identifies the owner

of the mark.

Example: “Trademark of Kennametal Inc.”

The footnotes should appear on the bottom of the last page of documents of about five pages or less. For documents greater than five pages in
length, on slide presentations, and on Intranet and Internet materials, the footnote should appear in the footer on each page of the document.

Use of Kennametal’s Trademarks by Third Parties

Kennametal does permit the use of its trademarks by third parties such as distributors and tool manufacturers. In most cases such use is controlled
by written license agreements. License agreements allow Kennametal to control the quality of the goods produced under Kennametal’s brand name.

Previous Versions Obsolete
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LEGAL GUIDELINES

Trademark Infringement

Trademark infringement occurs when another party uses a trademark which is identical or confusingly similar to a Kennametal trademark;, in
relation to products or services which are identical or similar to the Kennametal products or services identified by the Kennametal trademark.

When trademark infringement is suspected:
¢ Document the name of the goods, the mark, and the company selling the goods.
¢ Document the circumstances of how the allegedly infringing mark was discovered.

e (Qbtain a copy of any document containing the allegedly infringing mark.

Forward all the information to the Intellectual Property Law section of Kennametal’s Legal Department in Latrobe, Pennsylvania:
= larry.meenan@kennametal.com

= matthew.smith@kennametal.com

Trademark Use
¢ Use Kennametal trademarks only in advertising of Kennametal’s products and services.
¢ Do not alter the visual representation or spelling of a trademark.
= Never use the plural form of a trademark.
= Never hyphenate a trademark.
= Never abbreviate a trademark.
= Never combine a trademark with any words or symbols not approved by the legal department.
e When using a trademark in text, always distinguish the mark by capitalizing the first letter of the name.

Example: Kennametal

Always use a trademark as an adjective.

= Never use a trademark as a verb or as a noun.

Use of Copyright
Copyright language must appear on all PowerPoint slides and Websites, and must be included on every slide and/or webpage.

When a copyright is included on any corporate literature, sales literature, advertisements or drawings, then the following copyright
language is to be used:

Example: ©2015 Kennametal Inc. | All rights reserved. | 0-00-00000

e All copyright language should be set in 6pt. Helvetica Neue 57 Condensed (the preferred type family). The alternative typeface is Arial, which
may be used when Helvetica Neue Condensed is not available.

e The structure of the copyright language cannot be changed, and must match the example listed above. However, the project code
“0-00-00000” may be removed if it is not required.

Legal Reservations

Kennametal Inc. reserves the right to modify these guidelines at its discretion in order to protect its corporate identity, trademarks, and good will.
Use of the Kennametal trademark is subject to compliance with these guidelines and applicable law.

Previous Versions Obsolete
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STRATEGY SECTION 1.1

Strategy

We’ve taken great pride in our continued pursuit to
build, reinforce, and communicate our enterprise-wide OU%EaﬁhE'IB
Kennametal brand. Through strengthening our brand

image, we have succeeded in surpassing our marketplace

awareness and customer expectations — enabling us to

Online Brochure:
foster customer loyalty that will sustain our growth for To view an online
. PDF version of
many years to come. Each day, we live the Kennametal »
the brochure, visit:
promise through our Mission, Vision, Strategies, and Values. branding.kennametal.com/strategy.aspx
ovrmission  JouRwision il OUR STRATEGIES m
Kennametal delivers To be recognized as a premier, e Win the Customer Environment
productivity to customers customer-driven enterprise o Advance with Technology e People
seeking peak performance in that delivers our promise of o Commit to Excellence e |Integrity
demanding environments by exceptional value, growth and ]
providing innovative custom productivity solutions to our * Grow for Profit S GUSImarS
and standard wear-resistant customers, consistent returns * Ensure Mission Readiness e Performance
solutions, enabled through our for shareholders, and rewarding e [nnovation
advanced materials sciences, careers to employees.

application knowledge and " )
. . Specifically described as:
commitment to a sustainable

e Top tier employee
engagement scores,

environment.

e No. 1 in customer loyalty
and satisfaction,

e Solid talent bench;
Top four levels,

e Consistent growth at
twice the market; A market
share leader,

* Recognized technology
leader; 40% of revenues
from new products, and

e Premier financial
performance; 15% EBIT,
15% ROIC.
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STRATEGY SECTION 1.2

Our Brand Defined

What does Kennametal do?
Kennametal delivers a wide range of innovative solutions for customers in a variety of segments —

We are more than a

general engineering, earthworks, transportation, aerospace and defense, and energy. Since every tooling company. We are
customer is different, Kennametal recognizes specific needs and works hard to make extraordinary a global organization that
contributions to their value chains. We will never stop designing, testing, and manufacturing the manufactures standard

. . . . . . and custom wear solutions
world’s best custom and standard wear-resistant solutions. By asking “what if?” we will continue i ,
meeting our customers

to introduce groundbreaking products and services, while reducing operating costs and lead times. needs in demanding

As a customer-driven organization, our goal is to be the market leader in every major manufacturing environments.

industry, in every global market, and most importantly, in our customers’ eyes. We are always ready
to succeed with our customers’ next big challenge and meet or exceed your expectations.

How does Kennametal deliver its products and services? m
Kennametal delivers products and services to meet the needs of our customers. We go where
We work with our customers

to increase the productivity
The application experts who make up our field sales force become immersed in customers’ and profitability of their

our customers need us.

operations — the mine, the shop floor, the construction site — so they can quickly solve problems applications, even in the most
demanding environments.

and increase productivity.

With our knowledge, tooling, and immense resources, we find a way to provide a solution for
every challenge, even in the most demanding environments.

Brand Promise

Kennametal will leverage our wide array of resources and expertise to provide products, services,

and solutions and deliver the ultimate customer experience. When you interact with
Kennametal you have access

How do we deliver the ultimate customer experience? to all of our knowledge,

Our experts take time to discuss and fully understand our customers’ specific situations. experience, and ambition.

After we have all the details, we provide our customers with suggestions for certain products
in our portfolio. If their application is unusual or challenging, our engineers will design a
customized solution to meet or exceed their needs.

Brand Position
Kennametal will work together with our customers and partners to provide effective solutions
for even your most demanding environments.

Previous Versions Obsolete
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STRATEGY SECTION 1.3

OUR BRAND DEFINED BRAND VALUES

Brand Values How do we express it?
Six Values that support the Kennametal brand: We willingly take part in training
PEOPLE - the right people, the best employees opportunities to improve our skills

ENVIRONMENT - innovative, and sustainable ideas

and help serve our customers.

Provides the underpinning

INNOVATION — new solutions, different thinking for how we conduct business When we need to make a
CUSTOMER - customer-driven, market focused and behave. It's how we want decision, we choose the option
PERFORMANCGE - effective, and profitable you to operats and execute. that is most eco-friendly, or
INTEGRITY - the right thing, every time explore other ways to do so.

What does this mean? We anticipate the needs of our

PEOPLE - Kennametal aspires to be the employer-of-choice for the best people. Our
sustainability programs, designed to provide a safe and rewarding workplace, reflect the
company’s commitment to the highest levels of employee safety.

customers and find new ways
to help improve their efficiency
and productivity.

We continue to offer products
ENVIRONMENT — With our Protecting Our Planet initiative, Kennametal fosters, recognizes,
and rewards employee achievement in the areas of energy and water conservation,

waste reduction, and materials recycling. We want to protect the planet not just for our
generation, but for many still to come.

and services that deliver
customer satisfaction, every time.

We plan for the future. We
anticipate the market, and
INNOVATION — We encourage the process of delivering ever-increasing business value to respond to economic shifts.
our customers. Kennametal continually brings new products to market — products that
perform more successfully than previous models — and we routinely obsolete our own
products before the competition.

We are professional and
transparent. We adhere to
ethical standards.

CUSTOMER — At Kennametal, we listen to our customers’ needs and provide solutions to
help them achieve their goals. We focus on products that provide our customers with lower
fuel costs, reduced packaging requirements, lower transportation costs, and improved
product performance. We are committed to finding ways to deliver greater value for our
customers across a wide range of global industries.

What words can be used

to define our brand promise?
e (Customer-driven

* Resourceful

* Intuitive

PERFORMANCE — With careful planning and execution, Kennametal operates effectively e Innovative
and profitably, even in a challenging global economy. We implement long-term strategies * Experienced
and proven management disciplines via the Kennametal Value Business System (KVBS) for * Reliable
portfolio management, lean initiatives, strategic planning, product development, customer * Passionate
excellence, and talent development. * Capable

INTEGRITY — Kennametal emphasizes “Living Our Values” in the communities around the
world where we work and live. The Kennametal Code of Conduct serves as the compass
and bearings for the company’s strong commitment to integrity, always doing the right
thing, and doing what we say we will do, every time.

Previous Versions Obsolete
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STRATEGY

OUR BRAND DEFINED CRITICAL BRAND MESSAGES

1. Deliver the Promise DEL“’ER
Each and every one of us acts upon our commitment to |
ZPROMISE

our constituents — whether they are our customers, fellow

itself as functions working in a matrix, as customer service representatives
engaging all areas of the company to respond to customer problems. It’s our United Way

partnership to embrace our community and our sustainability pledge for a healthy environment.

It's our interdependent contract to do our very best.

2. The Service Profit Chain

Exceptional service translates, ultimately, into profit.

Our employees have a can-do attitude and an enthusiasm for
going the extra mile. At every level, they embody our brand.

By striving for total customer satisfaction, they strengthen the Different Thinking

brand and therefore, the company. Satisfied customers mean healthy

returns, and in turn, satisfied shareholders. As brand ambassadors, Kennametal employees

are our most valuable assets. They’re the momentum behind our investment in a safe and

healthy work environment, and sustainable practices they can be proud of.

3. Different Thinking

It's what sets us apart from our competition. Where our Diﬁerent Thlnklng

competitors will offer off-the-shelf answers, we think beyond

the tool or material to competitive, creative solutions that differ in their technology and results.
Different thinking is the reason 40 percent of our revenues come from new products, and why
we invest in new and untried technologies through our Innovative Ventures Group. Different
thinking means thinking through what customers might ask for, to what they might really need.

It's what we can point to when customers ask, “Why Kennametal?”

4. Demanding Environments BROD

&

employees, the community or shareholders. Delivering the promise manifests Q

—
—
b

From intense heat, to unfathomable depths and unbelievable ] H:ﬁ
heights, we provide solutions that our customers haven’t (!
even dreamed of. When a customer says “it can’t be done,”

it’s time for us to get to work. The only way to deliver maximum productivity is to go against

the most demanding environments.

BRAND PROGRAM ~ OUR BRAND DEFINED  CRITICAL BRAND MESSAGES

SECTION 1.4

Consistent global messages
over time build a strong brand.
Even when the messages

are familiar to some, many
throughout the organization
may not have heard or
internalized them. They need
to be constantly reinforced.

Delivering total satisfaction
to our customers and
shareholders begins with

our employees. A balanced
approach for overall success.

Our unique perspective allows
us to see beyond the expected,
to the perfect solution.

Because succeeding in the
most difficult situations ensures
we are up to any challenge.

Previous Versions Obsolete
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SECTION 2.0

Standards

As our growth and expansion into other markets and areas of
expertise continues, it is more important than ever that we as

a whole maintain a focused and unified approach to our

brand identity. Our brand is much more than how we operate from
a business perspective — it defines, encourages, and ultimately
establishes our personality and position in the marketplace.

How our existing and, just as important, prospective customers
perceive us is driven by their interaction with us and, in essence,
our brand. Since we are an extension of the brand, it is paramount
that all aspects and representations continually reinforce our
distinctive and striking brand approach.

Strength, innovation, leadership, and vision are just a few

of the attributes that are associated with our brand.

Preserving and increasing these qualities will guarantee that
Kennametal will continue to be the foremost leader in our sectors
of the business community.



STANDARDS SECTION 2.1

Unacceptable Use

Logo Art and Usage

The most visible representation of brand identity is our logo. The logo is K < kafhaven:
composed of two inseparable elements: the “K” graphic and the custom
logotype. The horizontal logo should be used primarily, since it provides
the most direct illustration of our brand. Always use the approved and

‘Z AMETAL

unaltered versions of the logo. These files are available on our brand website:
branding.kennametal.com/standards.sig_usage.aspx

LOGO ART AND USAGE HORIZONTAL LOGO ‘ZK AMETAL

gwm
K <kennamemar =4

Together we’ll ma”KENNAMETAL
LOGO ART AND USAGE = HORIZONTAL LOGO = MINIMUM SIZE a strong, coheg brand.

R < kennamema KZK;A\METAL

Important note: The use of the logo without the “K” Graphic requires prior K IAMETAL

Previous Versions Obsolete
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approval by the Marketing Communications (MarCom) Department before
implementation, and is only to be used where space is extremely limited.

Ask your local Marketing Communications (MarCom) representative for complete details.


http://branding.kennametal.com/standards.sig_usage.aspx

STANDARDS SECTION 2.2

LOGO ART AND USAGE HORIZONTAL LOGO CLEAR ZONE

| KZKENNAMETAE

Preserving the integrity of the logo:
The logo functions best when it is surrounded by a
generous amount of clear, open space. This space is

referred to as the logo’s “clear zone.” This minimum area

L8

s is to be free of imagery, typography, or any other elements.

By maintaining the clear zone, we will ensure the integrity
and legibility of the logo.

SUSTAINABLE SOLUTIDN_S

‘ZKEHHAMETAIL

vk

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.3

LOGO ART AND USAGE | STACKED LOGO Unacceptable Use

KENNAMETAL

ENNAMETAL

R

AMETAL

LOGO ART AND USAGE ' STACKED LOGO MINIMUM SIZE

K<

R R

KENNAMETAL

KE| AMIETAL
Stacked logo usage:
The horizontal logo should be primarily used, however, METAL

when circumstances dictate, the stacked version may
be used. These files are available on our brand website:
branding.kennametal.com/standards.sig_usage.aspx

W R

A\

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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http://branding.kennametal.com/standards.sig_usage.aspx

STANDARDS SECTION 2.4

LOGO ART AND USAGE | STACKED LOGO CLEAR ZONE

KENNAMETAL

Preserving the integrity of the logo:

The logo functions best when it is surrounded by a
generous amount of clear, open space. This space is
referred to as the logo’s “clear zone.” This minimum
area is to be free of imagery, typography, or any other
elements. By maintaining the clear zone, we will
ensure the integrity and legibility of the logo.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.5

LOGO ART AND USAGE LOGO AND COLOR

Unacceptable Use

B < kennamerat e/
R <kennamemat K i

e

KKFNNAMETAL

‘:ZKENNAMETAE

KZKENNAMETAE

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.6

LOGO ART AND USAGE ' LOGO AND COLOR

Logo and Color Combinations: Reverse Logo and Color Combinations:

‘ZKENNAMETAL

KZKENNAMETAII /

KZKENNAMETAIZ /
K <kennamerac
K <kennamerac
K <kennamerac

KZK".J«NAMETAIZ

KZKENNAMETAIE

KZKENNAMETAE

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.7

Kennametal Companies Logo and Usage

IMPORTANT:

The following sub-brand
logos are no longer valid:
By handling the acquisitions in a cohesive manner, we will ensure that e Kennametal Extrude
Hone Logo

As Kennametal continues to grow through strategic acquisitions, it is
more critical than ever to preserve the integrity of the overall brand identity.

Kennametal always maintains and presents a consistent personality.
e Kennametal Camco Logo

e Kennametal Conforma

Clad Logo
KENNAMETAL COMPANIES LOGO AND USAGE TRANSITION TIMEFRAME * Kenn,ameta”ntematlonal
Specialty Alloys Logo
New acquisitions are allowed to use the approved logo treatment displayed e Kennametal Sintec Logo
on the following pages during their transition to the Kennametal brand. * Kennametal Tricon Metals
& Services Logo

The transition to the Kennametal logo is required after 1-2 years.
Usage of the above listed

sub-brand logos is acceptable

KENNAMETAL COMPANIES LOGO AND USAGE | URL TREATMENT EXAMPLE for existing collateral, until the
inventory has been exhausted.

WWW. ken nametal Com/Ste||Ite The Kennametal master brand
must be used on all new

literature, collateral, etc.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.8

KENNAMETAL COMPANIES LOGO AND USAGE | KENNAMETAL STELLITE IMPORTANT: New acquisitions
are allowed to use the approved
logo treatment displayed on
this page during their transition
to the Kennametal brand.

The transition to the Kennametal
logo is required after 1-2 years.

Unacceptable Use

KKKENNAMETAIE x 7
STELLITE

‘ZK AMETAL

STELLIT
KENNAMETAL COMPANIES LOGO | KENNAMETAL STELLITE | MINIMUM SIZE
‘:ZK AMETAL
LLITE
KZKENNAMETAIZ
STELLITE

KENNAMETAL COMPANIES LOGO ' KENNAMETAL STELLITE | USE IN NARRATIVE TEXT

When used in conjunction with a “Kennametal company name;’ ﬂKE“ e

Kennametal Stellite the term “Kennametal” should be separated from the “Kennametal
company name” and only capitalize the first letter of each word.
Please follow this format for all instances of the name in narrative text.

Kennametal Stellite Logos:
These files are available on our brand website:
branding.kennametal.com/standards.port_usage.aspx

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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http://branding.kennametal.com/standards.port_usage.aspx

STANDARDS SECTION 2.9

KENNAMETAL COMPANIES LOGO AND USAGE KENNAMETAL STELLITE | CLEAR ZONE

o KZKENNAMETAE
STELLITE

Preserving the integrity of the logo:

The logo functions best when it is surrounded by a generous
amount of clear, open space. This space is referred to as the
logo’s “clear zone.” This minimum area is to be free of imagery,
typography, or any other elements. By maintaining the clear zone,
we will ensure the integrity and legibility of the logo.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.10

Color Palette

One of the key elements in any brand identity is the consistent use of the approved
palette. To provide flexibility for our materials, there are established primary and
secondary palettes. In order to maintain brand consistency, never substitute
different colors for the brand colors.

COLOR PALETTE | PRIMARY COLOR PALETTE Consistency of choice:
— If practical, use the primary color
palette as much as possible.
BLACK PMS 116* (coated paper) PMS 436* . .
- - - This usage will ensure the

Print Usage: Print Usage: Print Usage:
C0 MO Y:0 K100 C:0 M:16 Y100 K0 C:24 M:25 Y26 K0 extension of the core brand
Online/Onscreen Usage: Online/Onscreen Usage: Online/Onscreen Usage: across numerous platforms.
(i.e. Websites, PowerPoint, etc.) (i.e. Websites, PowerPoint, etc.) (i.e. Websites, PowerPoint, etc.)
R:0 G0 B:0 R:255 G:210 B:0 R:195 G:183 B:177
Hexadecimal: #000000 Hexadecimal: #FFD200 Hexadecimal: #C3B7B1

PMS 114* (uncoated paper) Multitude of options:

Print Usage: Used with our primary colors,

0 M:8 Y73 K:
CO M3 Y73 KO the secondary color palette

provides a multitude of options.
COLOR PALETTE | SECONDARY COLOR PALETTE

These colors should be used

ARy LAYy AR inasupportig role to the

PMS 470* PMS 5275* PMS 2728* primary colors.

Print Usage: Print Usage: Print Usage:

C:0 M:58 Y:100 K:33 C:60 M:47 Y:0 K:30 C:96 M:69 Y:0 KO

Online/Onscreen Usage: Online/Onscreen Usage: Online/Onscreen Usage:

(i.e. Websites, PowerPoint, etc.) (i.e. Websites, PowerPoint, etc.) (i.e. Websites, PowerPoint, etc.)

R:176 G:96 B:16 R:84 G:98 B:146 R:0 G:92 B:171

Hexadecimal: #B06010 Hexadecimal: #546292 Hexadecimal: #005CAB
. 4 2 4 4

PMS 159* PMS 1805* PMS 555*

Print Usage: Print Usage: Print Usage:

C:0 M:66 Y:100 K:7 C:0 M:91 Y:100 K:23 C:75 M:0 Y:60 K:55

Online/Onscreen Usage: Online/Onscreen Usage: Online/Onscreen Usage:

(i.e. Websites, PowerPoint, etc.) (i.e. Websites, PowerPoint, etc.) (i.e. Websites, PowerPoint, etc.)

R:227 G:111 B:30 R:191 G:49 B:26 R:0 G:103 B:78

Hexadecimal: #E36F1E Hexadecimal: #BF311A Hexadecimal: #00674E * Pantone Matching System (PMS)

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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Color Usage

COLOR USAGE

STANDARDS

SECONDARY COLOR PALETTE COMBINATIONS

SECTION 2.11

PMS 470
C:0 M:58 Y:100 K:33
Hexadecimal: #806010

" . . -
470 . 116/114
" .
470 ’/r 1805
|
470 '/ri 159
|
" . . -
" . . -
" . . -

PMS 159
C:0 M:66 Y:100 K:7
Hexadecimal: #E36F1E

436

BLACK

116/114

436

1805

159

470

159.. ”
159.. -
159.. -

BRAND PROGRAM  STANDARDS

COLOR USAGE

5275

5275

5275

5275

5275

5275

5275

5275

PMS 5275
C:60 M:47 Y:0 K:30
Hexadecimal: #546292

BLACK
116/114
436
1805
470

159

..555

P 2728

PMS 1805
C:0 M:91Y:100 K:23
Hexadecimal: #BF311A

BLACK

116/114 555

436 555 436

555

/‘
555 . . 470
555 . . 5275
555 . . 159
555 . . 2728

PMS 2728
C: 96 M:69 Y:0 K:0
Hexadecimal: #005CAB

PMS 555
C:75 M:0 Y:60 K:55
Hexadecimal: #00674E

- . . -

116/114

Ask your local Marketing
Communications (MarCom)
representative for
complete details.

Previous Versions Obsolete
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Typography

Typography is an important tool for supporting the brand identity and
maintaining a consistent look. The preferred type family for all Kennametal
materials is Helvetica Neue Condensed. Given the variety of type weights and
styles, Helvetica Neue Condensed offers a wide range of typographic solutions.

TYPOGRAPHY | TYPEFACE FAMILY

37 Helvetica Neue Thin Condensed
37 Helvetica Neue Thin Condensed Oblique
47 Helvetica Light Neue Condensed Important note:

47 Helvetica Light Neue Condensed Oblique Please note that Serif fonts

. are never to be used in any
57 Helvetica Neue Condensed

Kennametal materials.
57 Helvetica Neue Condensed Oblique
67 Helvetica Neue Medium Condensed
67 Helvetica Neue Medium Condensed Oblique
77 Helvetica Neue Bold Condensed
77 Helvetica Neue Bold Condensed Oblique
87 Helvetica Neue Heavy Condensed
87 Helvetica Neue Heavy Condensed Oblique
97 Helvetica Neue Black Gondensed

97 Helvetica Neue Black Condensed Oblique

Important alternative:
TYPOGRAPHY | ALTERNATE TYPEFACE FAMILY Professionally printed materials
should always use the Helvetica

Arial Neue Condensed type family.
Arial Italic Arial (a common font to most
Arial Bold computers) may be used as

. . an alternative typeface when
Arial Bold Italic

Helvetica Neue Condensed is
not available.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.13

Typographic Treatments (Background Type)

Bold, background type can be used to emphasize the headline or main
content of a particular piece of marketing material.

SUSTAINABLE SOLUTIONS

I:ZI(ENHAMEI’AE

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.14

Flagship Stripe

The most important element in the Kennametal brand is the Flagship Stripe. All materials are derived from this
element and it is essential to the success of the identity that all applications are handled in a uniform method.
Always start from the approved, supplied file and never alter that file. By following these guidelines, the overall
brand identity will be retained (see samples in the “Applications” section of the Brand Program).

SEGMENT 1 SEGMENT 2 SEGMENT 3 SEGMENT 4 SEGMENT 5 SEGMENT 6 SEGMENT 7 SEGMENT 8

Important detail:
The elements in the
4 Ay AN Fiagship stripe” have
been carefully established
fo maintain a consistent
approach. Only use the
supplied, approved file —
never alter the file or create

a version of your own.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.15

FLAGSHIP STRIPE | UNAGCEPTABLE USE

Important note:

Never use two or more
(e -

Flagship Stripes on the

cover, or interior, of any
marketing material.

Aerospace & Defense Solutions

Pt e G
£ s o s v
o ity

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.16

FLAGSHIP STRIPE | UNAGCEPTABLE USE

Never place an image directly above the Flagship Stripe.

Never place an image directly below the Flagship Stripe.

FLAGSHIP STRIPE | USAGE SOLUTION SAMPLES

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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STANDARDS SECTION 2.17

The use of the vertical Flagship Stripe is only to be used on a very limited basis. The space has

Vertical Flagship Stripe

to dictate the usage — for example, extremely vertical flags. The horizontal Flagship Stripe is
the preferred application, and the vertical Flagship Stripe version should be avoided, but if used,
approval is required by the Marketing Communications (MarCom) Department.

Important note: The horizontal
Flagship Stripe is the preferred
application, and the vertical Flagship
Stripe version should be avoided,
but if used, approval is required

by the Marketing Communications
(MarCom) Department.

=
m
=
=
>
=
o
>
I

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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STANDARDS SECTION 2.18

Images

Consistent use of our core imagery will ensure the integrity of the brand across many platforms.
To maintain consistency, never alter or modify the imagery. Acceptable image treatments are
detailed in the next section (Image Treatments — Section 2.19).

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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STANDARDS

Image Treatments

A uniform treatment for images used in Kennametal materials will further
ensure the desired brand consistency. By allowing the imagery to be handled
in multiple ways, there will be flexibility in the visual expression. Following
these guidelines will guarantee that the overall brand identity will be retained
(see samples in the “Applications” section of the Brand Program).

The angles and bars for the imagery and typography are an extension of the main

branding element — the Flagship Stripe.

SECTION 2.19

Approved images can be used in full-color in a variety of ways. The images can
be housed in a version of the shape from the Flagship Stripe art. Images can
also be used in more traditional manners, such as rectangular boxes.

Duotone Image Treatment ——
In addition to full-color image treatment, a duotone look
should be applied to the approved imagery. The duotone ADAD MAINTENANCE
setting is based on the black and PMS 116 primary colors.

The next generation
Kennametal RP-Series tool

[ S G

Angle based on Flagship Stripe.

Ask your local Marketing Communications (MarCom) representative for complete details.
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Previous Versions Obsolete
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STANDARDS SECTION 2.20

To reinforce our commitment to a unified and cohesive brand, we have redesigned

Corporate Graphics

our suite of corporate graphics to reflect the new standards.

QRERATIONAL
EXCELLENG,

< "N
S’ KENNAMETAL %
\“ 114
PROTECTING
—OUR— \ ﬁ&%@n /
PLANET N

KENNAMETAL

KENNAMETAL
TOTAL REWARDS
' Top-Tier Performance l KENNAMETAI:

KO EDGE
3, CENVER

‘)‘ Pl Everything you need

Continuous Development
Comprehensive Benefits

Winning Culture

Competitive Compensation

to meet with your team

Employer of Choice for the Best Talent!

DML

K KENNAMETAL

SUppLy gpm.
SOLUTHS

| sAFE }
100%
OUR VALUES 0
%
DELIVEREPROMISE

PERFORMANCE |

Previous Versions Obsolete
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STANDARDS
CORPORATE GRAPHICS

SECTION 2.21

[ )
- .
inclusion/))
‘,OICE B kennamerar ¢
OF THE EMPLOYEE

CUSTOMER
a 2y
K
e ONOUR
KENNAMETAL

)(
FOUNDATION MHM@@

2014

GENERAL
ENGINEERING TRANSPORTATION
Tier Il Manufacturers, Powertrains, Engines,
Channel Partners, Turbochargers, Rails,
All Others Braking, Fuel Systems
CUSTOMER NEEDS KENNAMETAL SOLUTIONS
=2 - m Custom & Standard
>, = = Machine Tools/
=Y
m [} 52} Services
PRODUCTIVIT 32 "t‘;“ =
LB\ ENGINEERED
m .
7 wn Compacts, Conicals,
RESOURCE SCARCIT y m) y Molds, Dies, COMPONENTS
Bearings (0&G) FOR DEMANDING
/ ENVIRONMENTS
GEOGRAPHICAL SHIFTS Investment Casting, \
Coatings, Superhards,
DEMOGRAPHIC Finishing
PATENTS: GEOGRAPHIES: TALENT: CHANNELS:
974 Active U.S. 44% North America 14,000 People, including ~80,000 Customers ENERGY
3,609 Active Global 30% Western Europe ~1,900 engineers ~62% Direct
2,385 Tooling 26% Rest of World ~38% Indirect AEROSPACE & PROCESS EARTHWORKS
310 Process Turbine Components, Drilling, Turbine Surface Mining,
; Landing Gi C ts, Pumps, Und d Mining,
Sa2 Meterls “Steres . Vas, S T oat R
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STANDARDS SECTION 2.22

The consistency of our brand extends to our Product Platform Graphics.

Product Platform Graphics

2\ @
MMISTELLRAM
ﬂ/b‘

[E%nd

(SOLID}

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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SECTION 3.0

Applications

Our identity is something no one else has; we must protect it,
reinforce it, and communicate it consistently in all of our materials.
Leading by example is crucial to the success of the brand.

By uniformly following and implementing all brand standards,

our materials become a direct illustration of the brand’s power
and impact.

Through a well-managed brand program, successful businesses
can clearly communicate their voice and vision to maintain,
and exceed, their position in the marketplace.



APPLICATIONS MARKETING MATERIALS SECTION 3.1

Global Business Card Ordering Process

Consistency is the trademark of a powerful brand, and one of the most visible
representations of the brand is the business card. To further emphasize brand
consistency, we have developed a new ordering process for business cards
in 2014. To complete your order, visit: www.kennametalbusinesscards.com

All Kennametal business cards may be ordered at any time, for all regions Important note:

and languages. They will be produced by one vendor and printed on a This process must be followed

. . . . . when ordering your next supply
monthly basis. You will receive 500 cards in your order. No rush orders will be ,
of business cards. Use of

permitted, and deadlines will be strictly followed, so please plan accordingly. local vendors is NOT permitted,

In the near future, we will include letterheads, envelopes, mailing labels, etc., You must supply your cost

) . . . . center number which will be

in the global ordering process. For now, continue ordering these items locally. ,
charged. Please continue to use

your current business cards

and reorder when your current

2015 GLOBAL PRINT AND PRODUCTION DEADLINES stock is nearly exhausted.
You will receive a You must correct,

To receive your proof for approval approve, sign and return

cards by:* Place your order by: via email by:** your proof via email by:

January 1 November 15 November 20 December 1

February 1 December 15 December 20 January 1

March 1 January 15 January 20 February 1

April 1 February 15 February 20 March 1

May 1 March 15 March 20 April 1

June 1 April 15 April 20 May 1

July 1 May 15 May 20 June 1

August 1 June 15 June 20 July 1

September 1 July 15 July 20 August 1

October 1 August 15 August 20 September 1

November 1 September 15 September 20 October 1

December 1 October 15 October 20 November 1

*International shipments may vary due to customs.

** Proofs for cards will be emailed within two business days of order placement;
we encourage orders to be placed before the 15th deadlines.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete

BRAND PROGRAM  APPLICATIONS = MARKETING MATERIALS GLOBAL BUSINESS CARD ORDERING PROCESS VERSION 3.3


http://www.kennametalbusinesscards.com

APPLICATIONS MARKETING MATERIALS SECTION 3.2

Business Cards

All Kennametal business cards are now produced through our new Global Business Card Ordering
Process on our brand website. To complete your order, visit: www.kennametalbusinesscards.com

Joan K. Smith
Department Name
S Important note: Phone numbers on all corporate identity
T e M6 ses e £ T materials (i.e. letterheads, business cards, email signatures, etc.)
joan.smith@hennamatal com 3 . 3 3 i
—— A A— should be consistent with the following format listed below:
+00 000 0000 000
KZKENIMMETAI;
Do NOT use dashes, dots, etc. within the phone number.
In the approved format, +00 represents the country code.
P A 4 Kennametal sub-brand logos are no longer permitted on
business cards and letterhead, with the exception of the
AR Kennametal Stellite sub-brand logo. With the next printing of

your business cards and letterhead, please ensure that all
Kennametal sub-brands, other than Kennametal Stellite, are

removed and replaced with the Kennametal master brand.
Joan K. Smith
Director, Global ¢-Business
Department Name
Kenpametal Inc.
1600 Technology Way | Latrobe. PA 15650 | USA
T+1724 5395274 | M +1 724 261 8572 | F +1 724 539 5022
Jean.smith@kennametal.com
Wwww. kennametal.com Joan K. Smith
Drepariment Name

Joan K. Smith Legal —{— Kennametal Stellram Ltd
Dirsctor, Globa e-80 KENNAMETAL Entity Hercules Way, Bowerhill | Melksham, Wilishire | UK. SN12 6TS

Department Name: T +44 0800 731 G660 | M +44 0B00 731 6665 | F +44 (800 731 6662
joan. smith@kennametal com
s ll}: it | 1234 Exerilit | Velit
b o o -_vo
T11?2153952I;?I M +1724 261 8572 | F +1 724 539 5022 _ ‘.
joan.smithé@kenrametal.com
www. kennametal.com
[ 4 B kennamenac
lZKENHAMEmI;
I A
Important note: The Legal Entity name, which is NOT SWLKEMNAMETALDON

the sub-brand name, should NOT be treated as a sub-brand;
rather it becomes part of the address.

Please confirm that the Legal Entity name reflects the
employee’s employment agreement.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
BRAND PROGRAM  APPLICATIONS  MARKETING MATERIALS BUSINESS CARDS VERSION 3.3


http://www.kennametalbusinesscards.com

Letterheads

APPLICATIONS MARKETING MATERIALS SECTION 3.3

Important note: Phone numbers on all corporate
identity materials (i.e. letterheads, business cards,
email signatures, etc.) should be consistent with the
following format listed below:

asnsanens W
100 echoiogy By | Latrabe, PA THES | UK
T4 720 533 5278 F o1 124800 5020

+00 000 0000 000

B kennamenat Do NOT use dashes, dots, etc. within the phone number.

KZKENMMETAL

Exscutive Name Hare
Exeoative Tide are

Important note:

The Legal Entity name,

which is NOT the sub-brand
name, should NOT be treated
as a sub-brand; rather it
becomes part of the address.

Kennametal sub-brand logos are no longer permitted on
business cards and letterhead, with the exception of the
Kennametal Stellite sub-brand logo. With the next printing

In the approved format, +00 represents the country code.

[ +— Legal

Entity

assamens e
1600 ooy By | Labrabe, PA THS0 | U
T 708 533 5074 | F o7 {24500 00

GKENI‘EAMET&L

of your business cards and letterhead, please ensure that all
Kennametal sub-brands, other than Kennametal Stellite, are
removed and replaced with the Kennametal master brand.

Ask your local Marketing Communications (MarCom) representative for complete details.

BRAND PROGRAM  APPLICATIONS  MARKETING MATERIALS LETTERHEADS

Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.4

Envelopes/Mailing Labels

Important note: Kennametal
sub-brand logos are no longer
B kennamene permitted on business cards and

letterhead, with the exception of the
Kennametal Stellite sub-brand logo.
_ L 158 With the next printing of your
B kenmamenc business cards and letterhead,

— please ensure that all Kennametal
sub-brands, other than Kennametal
Stellite, are removed and replaced
with the Kennametal master brand.

!ZI(EIIJMM IIL!:"MH.;M
Lt P 14450 50
T A Am——
ADORESS SEMICE REVESTED ‘KKEHNMET.IL

Ranamats b

‘szﬂME‘I’M.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS

PowerPoint Template

The PowerPoint Template is also available in 16:9 Ratio (Widescreen).

POWERPOINT TEMPLATE | STANDARD VERSION

MARKETING MATERIALS

SECTION 3.5

Sample Headline

Subtitle (if needed)
Presenter's Name
Date
R kennamerac

—

Text arca for siide take-away (if applicable)

E— W Auwtomaic
EoEoEEN

B e

Mare Fomt Colors...

The color palette within the
PowerPoint template has been
adjusted to contain the approved
Kennametal Primary and Secondary
Palette. Please use accordingly.

Important note: Pictured
is the approved PowerPoint

POWERPOINT TEMPLATE ' WIDESCREEN VERSION

take-away treatment. The
approved treatment for the
take-away is one-line only,

the use of a two-line take-away

Sample Headline

Subtitle (if needed)
Presenters Name
Date

‘ZKENMMEM.I;

1S Rt e | e e | Py e Gl

—

Text area for slide take-away (if applicabia)

— e |

e e | Pragraary s Comfasrtn | 1

is unacceptable. The take-away
must be set as Arial Bold Italic
16pt. Regardless of the number
of words in the take-away
Statement, always begin

with a capital letter and end
without a period.

Ask your local Marketing Communications (MarCom) representative for complete details.

BRAND PROGRAM  APPLICATIONS  MARKETING MATERIALS =~ POWERPOINT TEMPLATE

Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.6

Press Release

The visual reference pictured below is the approved press release.

PRESS RELEASE

KZ KENNAMETAL

FOR IMMEDIATE RELEASE

Important note: Phone numbers on all corporate
identity materials (i.e. letterheads, business cards,
email signatures, etc.) should be consistent with the
following format listed below:

+00 000 0000 000

Do NOT use dashes, dots, etc. within the phone number.
In the approved format, +00 represents the country code.

1600 Technology Way | Latrobe, PA 15850 USA | Tek +1 724 539 5000 | www.kennametal com

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.7
Pocket Folder

The visual reference pictured below is the approved pocket folder.

KZKENNAMETAL

WWW.KENNAMETAL.COM

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.8

Product Brochure

The Mining product brochure pictured below is a representative cover and interior spread.
Please customize per your use.

Surface Mining

Surlaca Mising » Draging and Myt Stowsts

A ~ N r ;..‘\\ - = o
=] N !lhﬂ : e w\j_'{-".xr> ﬁ\ ﬁk m ﬁl m,/'
Caener Owvartay Conter Qvertay Full Ovartay Cuntom-De-sign Ovarldy Pattern 01 Pattern 84 Pattern 111 Pamern 112 Patiern 5

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.9

Vertical Brochure

The Construction brochure pictured below is a representative cover and interior spread.
Please customize per your use.

(Sor)

RockRazor” Foundation Drilling &
Trenching Platform

Retainers

TR Ratainer
™ 1T & TX Series| (T&TXSerims) (P01, TSC & THCX Serbos|
b | soning et e e e [o—
) W £ ) C T AT
CASR Reduines KR-112 BE Rstainer DSLR Retainer
(FG01, TG & TSOX Saries| (766 T5X Series) 105 A DSWG Seriesy
&
r \I ]
= % = T
- oot -
" e e R o it | g [ [
KENNAMETAL T T " — T
S
—o p— OSLRO TBCH Sevies TXSere
pe Ty G 4T 108 & D oy
el T SOV I tecivel
- | T . b ’
= = — — - ™ |
s s T o
i s s i —— W
- mow o mi s - — = - o

Non-Rotating Flat Spade Bit

Blocks
Foprandes %,
THIG THISG /5"\ THa-100 . |
P — S —
" S i i !
b | sy ks i | g mambs et g i = Tt s Rl
i TOOMEI RO WOUT] PN GMOLEOOR W | TOORGBOK -
Em weaw o o ke ‘Zm

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.10

Overview Ad

The Overview ad pictured below is a representative ad.
Please customize per your use.

1
General Engi neerin!g" /

I 1 I
Aerospace & Defense

‘ZKENNAMETA[

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS

Product Ad

The Road Razor ad pictured below is a representative ad.
Please customize per your use.

A
ROAD RAZOR )~

ECO
W

ROAD REHABILITATION

When Time Is Money,
f1  Speed Is Everything

Kennametal's new ECO™ Pro tools are specially constructed so you can run your
machines faster — with less fuel. That means significantly reduced overall
operating costs, making RoadRazor ECO™ Pra an unmatched combination of
ultimate service life, efficiency, and productivity.
-
* Lower operating costs.

¥ — * Reduced fuel consumption.
* Increased uptime and performance.
* Improved holder protection.
j.,h_ To experience the advantages of RoadRazor ECO™ Pro,
.

contact your Kennametal salesperson or call
+1 800 458 3608.

KZ KENNAMETAL

B-12-02802 www.kennametal.com

©2014 Kisnnammetal Inc. | Al rights resenved

Ask your local Marketing Communications (MarCom) representative for complete details.

BRAND PROGRAM  APPLICATIONS  MARKETING MATERIALS ~ PRODUCT AD
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Previous Versions Obsolete
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Vertical Ad

The Aerospace & Defense ad pictured below is a representative ad.

APPLICATIONS

Please customize per your use.

AEROSPACE & DEFENSE

MARKETING MATERIALS

Gue magna commolummy

dolore del utat eslap

01 8 vt . 8 gy e, | 02000000

Gue magna commolummy nullaore dolent praese
veniametue dolore. Del utat alis et la feugait.

Suspendisse potenti. Morbi tortor risus,
malesuada non, vehicula at, tempus eget,
elit. Cras nibh ante, tristique in, ultrices quis,
iristigue ac, lectus. Nam laoreet tncidunt
libérn. Nulla faciBsi. Etiam sem hgula, sodales
fuis, commoda fermentum, porttitor ey, ancu.

Hullam scelerisque risus in sapien

In hac habitasse platea dictumst. Aliquam
diam. Fusce dapibus convallis erat. Quisque leo
liguta, hendrerit nec, bsbendum eleifend,

lectus sed, erat. Maecenas venenatis massa

nec odio. Proin evismod sem ac metus. Nam

risus. Vestibulum ac justo. Phasellus blandit

Iobartis est. Magcenas venenatis dictum ligula.

Ut dalor. Sed neque nisi, dapibus at, nonummy
ac, dignissim bd, nunc. Aenean ut justo vitae
nibh gravida commodo. Ineais metus. Asnean
venenatis suscapit oo, Nulla placerat ipsem
5it amet lorem., Fusce congue posuere anie,
Integer dolor quarn, congue non, modestie at,
commodo quis, enim. Quisque ipsum. Cum
sociis natoque penatibus et magnis partursent

mantes, nascelur rdiculus mus.

‘ZKENNAMETAIL

Ask your local Marketing Communications (MarCom) representative for complete details.
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SECTION 3.12

Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.13

Product Catalog

The Abrasive Blast Nozzles product catalog pictured below is a representative cover
and interior spread. Please customize per your use.

Abrasive Blast Nozzles

TLIOT Series TLITO Saries

i peees
§ !

| €CEE U it EZ comamen:

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete

BRAND PROGRAM  APPLICATIONS  MARKETING MATERIALS PRODUCT CATALOG VERSION 3.3



APPLICATIONS MARKETING MATERIALS SECTION 3.14

Binder Cover/Spine

The visual references pictured below are a representative binder cover and spine.
Please customize per your use.

E § Headline of binder cover to
=4 g be placed in this area, in this
8 e approved corporate font.

Sk &

- =

=8

8

83

N
A

I:ZKENNAMETAL

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.15

Calendars

The visual references pictured below are representative calendars.

Pay Altention

Yowame semeonat
Heea

don't bust -
jour tail, u

L TAC A= e — R omsenc
Uy (Pt -
w e January February March
handrail!
-
2015 SAFETY CALENDAR Rlammiane |
o ULY 2015
April May June

A N in favor of
nF. h: irst
Say EYE!

i July August September

October November December

=

o =
Different Thinking B cennamerac 201 5 Il
‘www.kennametal.com
is Better Thinking: . -
| | [
—_—————
— o =y - O = £ = — — =
1a 1s 1s 1w 1e 1w 1w 1s 1w 1a 1s
2 2 2w 2a 2 2w 2a 2. 2w 2 2
3. 3. 34 3. 3u 3w 3. 3 3n 3. 3.
4. 4 4w 4. 4u 4n 4. 4. 4n 4. 4n 2
5 5n 5 5 5w 5 5 5w 55 5w 5n v
6 6 6 6 6 6 6 6 6u 6 6 Different Thinking
Tn 7. 7. 1. 7a 7. 1. 7. Tu Tn 7. is Better Thinking:
8n 8 8 8w 8+ 8w 8w 8 8w 8n 8s .
9 9 9w 9. 9. 9. 9, 9. 9w 9 9
10. 10, 104 10, 0. 10w 10, 10w 100 10.. 10
1. M 11w T M 110 T T 11 1. T
12w 120 12 12 12 12 12 12w 12 12w 12 ‘—Sm
13w 13« 13« 13w 13w 135 13w 130 135 13 13+
14w 14 145 14, 140 145 14, 14 14 14w 14
150 150 150 15 15, 15w 15 150 154 150 150
161 16w 16m 160 160 164 160 160 16w 16+ 16
17 17 17w 17 17 17w 17w 17w 17 17 17w
185 18 we 18 we 18 18w 18 18 18w 18+ 18 18 we
19w 19 19 19 19 19« 19 19w 19 19w 190
20w 20+ 20 20w 20w 20 20w 20 20 20w 20+
2w 2. 2. 2. 20 2. 2. 215 2w 2w 2.
24 |22 2., 2. 22, 24 2. 2. 2. 24 2.
23 23w 23w 230 235 23 23w 23 23w 23 2w
24 24 24 24 24 24w 24 24w 24 24 24
255 25w 25w 254 25w 250 255 25 25+ 255 25w
26w 26 26 265 26 26+ 265 26w 265 26w 260
274 27, 27, 27w 27w 275 27w 270 275 274 27,
28 28 285 284 280 285 284 28 28 28w 284
29w 29 29w 29+ 29w 29w 29 29, 29n 29
30 30w 30 30 30w 30n 30 30 we 30 30w
3N 3w N 3. 3w 3N

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.16

Supplemental Covers

The covers pictured below are representative supplemental covers.
Please customize per your use.

LIVING
RockRazor™ Foundation Drilling & 0“ R vAI-“ Es

Trenching Platform Dot P

‘ZKENN&MET#L’

‘ZKENMMET#L

]

More than a simpie spinning to

Kennametal Inc.
Antitrust Policy and Guidance

‘ZKB{MME‘I‘M

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.17

The visual references pictured below show a range of approved packaging. For additional information

Packaging

about packaging guidelines, contact your local Marketing Communications (MarCom) representative.

@ |
HAREE EHmEE

|~

' ) To continue our commitment
| to a sustainable environment, kraft
material must be used for all packaging.

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.18

The visual references pictured below show a range of the approved

Vehicles

vehicle branding.

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.19

CD/Jewel Case Insert

The Aerospace & Defense jewel case insert and Brand Program CD pictured below are
representatives of the exterior of the insert and the CD label. Please customize per your use.

Aerospace & Defense

KZKENHAMETA[

o

~ Brand Program

,’; STRATEGY STANDARDS APPLICATIONS \\i

b\

“’\ B <kennamenat ;

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.20

Flag

The visual reference pictured below is the approved flag.

I:ZKENNAMETA :

Important note: When flying beside
a national flag, the Kennametal flag
should never be larger or higher than
the national flag.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.21

Signage

All applications must follow the standards outlined in this Brand Program.

SIGNAGE ' ROOFTOP/FAGADE SIGNAGE

Approved Channel Letters

Plexiglas® Vinyl
1
oy ] . o T Aluminum
T LED-Module
Aluminum Channel Letters Substructure lacquered in the
same color as the house facade ) ) .
Plexiglas® Vinyl
Aluminum Channel Letters LED-Illumination Type of LED Trim Cap J ‘
e Housing aluminum, lacquered e Luminous density: o Saleux® ECOProfessional .
RAL 9005 black max. 450 cd/m? * Color temperature: 6.300K LTS
e Face in Acrylic white opal (max. 6.500K)
Plexiglas® GS060 with Vinyl black — = |
and yellow ORACAL 8500-013
LED-Module
Important note:

As letter size increases, the

width of the outline must
increase proportionally. If letter
size is larger than 12 in (300 mm),
then the outline must be at least
.4 in (10 mm), max. width of

1.5 in (40 mm) — consistent on
every letter in the signage.

LED quality and lighting angle
determines the depth of the
letters. Lighting angles of 120°
require a depth of 4.75-6 in
(120—-150 mm), and 140° a depth
of 3.15—4 in (80— 100 mm).

Night

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.22

SIGNAGE ' ROADSIDE SIGNAGE

Important note:
Roadside Signage
should be minimum of

R l ZKENNAMETAE
8.5 ftor 2,59 m tall.

315in@0mm — 1201 Eisenhower Drive N. Preferred Font: Helvetica
Neue Condensed
Alternative Font: Arial

Important note: The preferred Color RAL 9005
type family for all Kennametal
signage is Helvetica Neue

typeface is Arial, which may
be used when Helvetica Neue

Condensed is not available. 2in (50,8 mm) x 2 in (50,8 mm)
x.125in (3,175 mm) High Output
Wall Aluminum Tube Frame Fluorescent Ballast

High Output Cool White
Fluorescent Lamps

[ . .

i .
KKENNAM ETALi Routed Aluminum Faces

|

with .75 in (20 mm) White
Acrylic, .60 in (15 mm)
‘ pushed thru with High
‘ Performance Vinyl Graphics

e 125in (3,175 mm)
Aluminum Facia

6in (152,4 mm) Deep
o -, A S
_ ST Grace

4in (101,6 mm) x 4 in (101,6 mm) x .25 in (6,35 mm)
Wall Steel Tube

e 24in(609,6 mm) Round x 48 in (1219,2 mm)
Deep Concrete Foundation

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.23

SIGNAGE ' FACGILITY AND WAYFINDING SIGNAGE

‘ZKENNAMETAE

c Quentin C. McKenna Technology Center

& Dock 3

‘ZKENNAMETAE KZKENNAMETAIZ
Administrative Center c Docks
) Guests

Important note: The preferred type family

for all Kennametal signage is Helvetica Neue
Condensed. The alternative typeface is Arial,
which may be used when Helvetica Neue
Condensed is not available.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.24

Specialty Items/Wearables

The visual references pictured below show a range of the approved specialty items and wearables.
To view all items available, visit: www.kennametal.corpmerchandise.com

ENNAMETy

*1 ball in golf®

oT soLo )

[ &4
-\ KENNAMETAL

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.25

SAP-generated Commercial Sales Documentation

All applications must follow the standards outlined in this Brand Program.

With the acquisition of Stellram and Firth Sterling, and to further emphasize
brand consistency, the approved treatments for sales documents must be used.
Please see the following examples.

SAP-GENERATED COMMERCIAL SALES DOCUMENTATION KENNAMETAL

Kannameisl ine REPEAT PRINT PAGE
- 1682 UacMitan Park Drive T
KENNAMETAL  ros i 'sc” za7or
usA .
Toi 8004487738 Quotation
Fax; BA8-303-3930
Vaid To: 030872814
[T o T = W T
P —— TesesT18 2004247552 T
Do T e mmer er
| o1 AL e ik Lann
| GUOTE To: S0P T0-
DETROIT DIESEL #48230 DETROHT DIESEL 448239
DOCK 7 NONPRO DOCK DOCK 7 NONPRO: DOCK
12200 TELEGRAPH ROAD 12200 TILEGRAPH ROAD
FEDFORD M 48339 REDFORD MI 40339
Henraretal e REPEAT PRINT PaoE
. 1662 WacMilsn Pas Drive 1
KENNAMETAL  rosr wi sc” za707
ush
Tel $00-848-7738 grier o T
Fax: 8803033830 ledgeme
cknow nt F‘nuﬂ 3 Lo Monkca 18
T
218 £ BrnaEo g 21073986 0111 0:2014 Y R AT
N rmw s
CUSTOMER: e T T e P e il
DETROT OIESEL #4230 DETRONT DIESEL 448239
DOCK 7 NOMPRO DOGK DOCK 7 NOKPRO DOCK . o 1150 as0.00
12300 TELIGRAPH ROAD 12300 TELIGRAPH ROAD
FEDFORD M1 48330 REDFOFD MI 48339
FanG - 137388
Le—
B4
saasere
- — — N 110 w18 1.006.50
| vPs couset F‘-cmn J Lo Customes Service FO0Z0
_______ ] ¥ & deg RAD 0.8
[ 1% 10 Oups et 30 Dupu Beivary date
T e D104
Froe Carrier FCA Sub Total 2,488.80
ExTA Total Amount 2,456.50
o i et e awcwa
- e T e - s I BER REGUIRED FOR ORDERS
a
20 |comUrssenon Keszom W 18 1818 5 080,50 5 ALl Cock BROERS S| B GENT
2857038 7 oosEwine FAX NUMBESB03-8Ta453. FLEA
! 5t SERVICE REPRESENTATIVE WITH ANY
EHHU WITH CHIP BREAXER & deg RAD 0.8 VHEGRMATION,
O Une Oty datn
30 | SPPRBRTIIGHT KCUZS N w 19467 532,50
anaznan
BEYOND GARBIDE INSERT FOR DRRLING GV
Gty Uni Delery date
40 | SNAREIZNAMSH K¥3300 n 0 I 578,90
3128055
INSEFT SHXFAXIN KY3300
Gy Une Oelery dain
Sub Total 7.009.50
Total Amount 7.098.50
ELEASE WoTe NEW fax UWR SEGURED FOR CROBE |
CONTAINING DATA CONTROULED IRPOSES A o S TR g T e 7o A
DEFINED 4 CFR 22.120.10. AL GUCH OFDERS MUST BE BENT T AT CoMGTIHE W ARE PR 3 Foed SR ATRSN o=
T0 THE FUGWING SECURE P MMRERALIATALA0). PLELSE
EREERE R T i
TR T FOR VOUR RGN KR WY TR SINKARTTAL GRS
D ; R S FRVIFER BOR FOR CORDITIONS.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.26

COMMERCIAL SALES DOCUMENTATION (INTERIM) | STELLRAM AND FIRTH STERLING

Based on the preceding Kennametal Commercial Sales Documents, acquired companies commercial
sales documents must adhere to the brand standards. After migrating to Kennametal’s standard
SAP° system, all commercial sales documentation will follow the Kennametal standards.

Important note: The Legal Entity name,

which is NOT the sub-brand name, should Confermia d'ordine I:Z
NOT be treated as a sub-brand; rather it Eﬁtglf; S EEmmEL. AR

becomes part of the “remit-to” address.

R letorno : MASSIAG SIDOT)
Famuem a: CMP SAL

VIA DELLINGUSTAIA
£, ZOMA INDUSTRAIALE 5 ANDAEA
CMPEAL 330060 COSEAND (D)

i
ANDREA

Venditore/Agente MALED FAMPOGHA
PIVA | BOCBELO0M00
DOP - DELIVERED DUTY PAID

G

Cod. Clionte : CMPO001 KOOUD

Quote Reference 50 : 59761 * ha variato In sun denominazione socinle in *Kennametal Steliram S.r1.",

Barvico Rep : CARMEN MADINE
Invwales Ta : ANGLIA ENGINEERING NOFWICH AGENCY
2 PAGE AOAD

Entity

PURCHARING SWEET BRIAR INDUSTAIL ESTATE
ANGLIA ENGINEERING NORWICH AGENCY NORWICH
EWEET BRIAR INDUSTRIAL ESTATE NOREOLK,
2 PAGE R NR3 28X
NORWICH
NORFOLK
NA3 28K Sales Engineor : MAN GOODES I“‘" e
UK VAT REG © NA
Delivery Terms : DOF - DELIVERED DUTY PAID i
Paymant Terme : 1 MONTH FROM EOM &0 EA 13423013 HT0 4000% 52950
Custemes Mo : ANGLODE LNONG PEri.41  ODMTOB0SAPEN-41
-

“ATI Stediram Ltd * has changed its Company name to “Kennametal Steliram Ltd”.

0 EA 1322013 235 1500% 3955
Line Details Date Quoted : 23/01/2014 Fe0111
Ship Lines ko : ANGLIA ENGINEEFUNG NORWICH AGENCY Carvior : UNITED PARCEL SERVICES | UPS .
SWEET BRUAR INDUSTRIAL ESTATE
2 PAGE AOAD
NORWIC
MORFOLK
HR3 28
UK 1 00 200
Customer PO 50 13122013
[
0004 0a3ves 2 EA 1TH220M3 1370 4000% 1644
SPL068 1BEAIZABUTT
Spese Totala netic wa Totsia |
o002 0337es 3 EA fTH2ama 1370 4000% 2488 B.00 5TR.AS 12748 TOS34

5P2068 1BER1ZABUTT

000 0 7] EA zwizEoi3 1370 40.00% B A
SFZ  1GIRIZABUTT SEE EDP 033841 SG5
Pagina 161 1
0004 020934 1 EA ZBHZR013 1270 40.00% [-3-3

5F2  1BIRIZABUTT SEE EDP pazadl

Additional Charges :

000 UFAT 1 oo 1
FREIGHT CHARGES

Page 1 af 2

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.27

COMMERCIAL SALES DOCUMENTATION (INTERIM) | STELLRAM AND FIRTH STERLING

Important note: The Legal Entity name,

which is NOT the sub-brand name, should Pufchiase Order ‘Z
. Legal —[— [insmimmsan o maaHE NAMETAL
NOT be treated as a sub-brand; rather it Enﬁw P LR . " N
becomes part of the “remit-fo” address. THIS ORDER MUST BE ON ALL PAPERS AND PACKAGES PO 31000 XCH
h::;::; :mﬂl}& C:‘::I;AN\" Lo “"l::: ;1"34::': FROM EOM
FINWAY ROAD Contact : PETER COWARD
HEMEL HEMPSTEAD Phone / Fax @ 00447442212211 1 DO 41442252000
- IS E-maid : anlosgihammeo com: Kally@hammeco com:

fohnEhaemencs,

{1 — Konnsmata! Stoliram L1 ™ aumme
ﬁfﬁ Fas Wil Fim. cEzsmnn
1 Ahsrrarm, Wimres. 1
iyt b R RS P\yg:"“"‘u SARL
CH-1196 GLAND
Cungeewy M TETERG LEC Credit Mamao No : UK21410
VAT fieg N Maena Do © 30122013 [T
—  Deaeription UM Requmsd  Ousndity  UnitPrica  Mat Amoust
Credit To : Registered Address : k. EA  ovnaoa 1000 2450 24590
CAAA
PETER CAMPBELL PETER CAMPBELL e
UNIT 27, BLOCK & UNIT 27, BLOCK 8 T
CHAPELHALL INDUSTRIAL ESTATE CHAPELHALL INDUSTRIAL ESTATE Total : (GOP) : 4500
ARDRIE AIRDRIE ’ i
SCOTLAND SCOTLAND :‘F;:HCN BY FAX TO 0041223548702 OR BY E-MAIL TO
MLE 80H MLE BOH
UNITED KINGDOM UNITED KINGDOM
L y
DocumeniNa ;25881 POMNa: 188316 by PR o
SO 0 Fikda e tmG Piarre- Andrs Sbul Bourda
Service Rap | Mchole Ows Sales Rop | JIM MeCORMICK
Lina  ftam Description ™ Cuarsry Prics. Dac Tetal
£
0001 SP4DBE_ZPERLACME 10 B74  1500% T4I8
oaaara

e ks | THAEADING INBERT

FOA 15020 DATED 16123013
HARGE

Comments | GRECIT AGAMNST INVOICE UK4T0038 DATED 24.11 2003
LESS 13% HANDLING G

ALAND BY UFS STANDARD - ACCOUNT NUMBER 843383
¥ THE FREIGHT COSTS DARECTLY). ON THE DELIVERY

IMERCIAL INVCICE (OR ON A PROFORMA INVOICE)
S OMNLY - FOR STOCK EDO NO. DA IF107T - TAX EXEMPT® g o
TO THE ABOVE INVOICE ADDRESS. B

* 568

0 cvan o it s By e i s 10 B B 1 it 4 v it
2. Ay s accISCral WETR i YL SO of i Sler 2 a0y CEjecied 1.

I Prini Dote 2300/2004  WAT Mo CHE-102 263504 Page 10l2

Beens Sub Totad Discoont  Addtional Tokal Ml VAT 20% Crodit Totn
L raas .00 .60 T4z 14.85 8841

SWETCode BORAGIZE  Sort Core: 201438
ST G BOFMMES

& 16011 Page 101

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.28

HTML Style Guidelines

All applications must follow the standards outlined in this Brand Program.

HTML STYLE GUIDELINES NAVIGATION

HTML STYLE GUIDELINES NAVIGATION MENU AND ROLLOVERS

S

Metalworking Tools

Mining
Caonstruction
Precision Surface Management

Engineered Wear Solutions

HTML STYLE GUIDELINES | TEXT INPUT AND SUBMIT BUTTON

HTML STYLE GUIDELINES | CALLOUT BOX

]

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS MARKETING MATERIALS SECTION 3.29

HTML STYLE GUIDELINES FEATURED SOLUTIONS HTML STYLE GUIDELINES FORM MENU
NEW ADOVANCED CERAMICS SECTION | . select - ~

HTML STYLE GUIDELINES SECTION HEADLINE HTML STYLE GUIDELINES FORM FIELD
Products

HTML STYLE GUIDELINES | SUBHEAD

Metalworking Tools

HTML STYLE GUIDELINES CALL TO ACTION BUTTON

HTML STYLE GUIDELINES BODY COPY ' Submit

We manufacture metal working and metal cutting tools for milling, driling, turning and
tooling systems applications in demanding environments

HTML STYLE GUIDELINES BODY COPY LINK

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.30

Fax Cover Sheet

The visual references pictured below are the approved fax cover sheets.

FAX

IZKEHHAME‘W;

FAX

‘ZKENHAMETN;

you e racoied fus communicadion in ervoe
0 1 a8 it ks e Thank you

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.31

Memorandum

The visual references pictured below are the approved memorandums.

MEMORANDUM
I —— e e———

!ZKENIMMEI’H[

MEMORANDUM

‘ZKERMMEI’M

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.32

The visual references pictured below are the approved reports.

Report

REPORT

‘ZKENW

REPORT

IZKENNMETJ\L'

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.33
Utility Sheet

The visual references pictured below are the approved utility sheets.

‘ZKEHMMEI’M

‘ZKENH&MEIN.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.34
Note Pad

The visual reference pictured below is the approved note pad.

‘ZKEN NAMETAL

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.35

Email Signature Lock-Up

Auto-Generated Email Disclaimers and Social Logos. Every new email sent by an individual users’
Microsoft® Outlook email account will automatically include the legal disclaimer in the user’s local language
as well as regional social media icons. All employee email should be configured to use the approved
standard on every email. Once downloaded, copy and paste into your email program and then personalize.

EMAIL SIGNATURE LOCK-UP | STANDARD

Joan Smith

Title
joan.smith@kennametal.com
T +0 000 000 0000

M +0 000 000 0000

F +0 000 000 0000

Kennametal Inc. | 1600 Technology Way | Latrobe, PA 15650 | www.kennametal.com

The disclaimer and

social logos are for
——— position only and

is auto-generated

upon hitting “send.”

EMAIL SIGNATURE LOCK-UP | ADDITIONAL INFORMATION (IF REQUIRED BY LAW)

Joan Smith

Title
joan.smith@kennametal.com
T +0 000 000 0000

M +0 000 000 0000

F +0 000 000 0000

Kennametal Inc. | Address | Address | www.kennametal.com
Volobortis Nos Ex Etue Min Ut Volor Sum In Velit Consequatem Delesenis Adiamcon

Aliquis Numsan Vel Ea Facipissis Dipsum Dolortio Delit Ipit Praesto Diam Nulla
Quamet Ver Sim Inci Tem Qui Ea Con Henim Do Ex Eril Dio Estrud Eu Feugue Et

The disclaimer and

social logos are for
——— position only and

is auto-generated

upon hitting “send.”

Proper Formatting for Email Addresses Important note: Please note, there are no exceptions to

-, ) ) i the approved Email Signature Lock-Up.
All new and existing email addresses must use the following formatting:

firstname.lastname@kennametal.com (no uppercase letters may be used). Phone numbers on all corporate identity materials

(i.e. letterheads, business cards, email signatures, etc.)

Proper Formatting for Kennametal URL should be consistent with the following format listed below:
The Kennametal URL must always appear in lowercase letters: +00 000 0000 000
vww.kennametal.corn (no uppercase letters may be used). Do NOT use dashes, dots, etc. within the phone number.

In the approved format, +00 represents the country code.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.36

EMAIL SIGNATURE LOCK-UP UNACCEPTABLE USE

My Name

Title

CMP - Certified Metalcutting Professional
My.Name@kennametal.com

M 000.000.0000

Kennametal

Kennametal Inc. | 0000 Location Street | Anytown, QQ 0000 ww.kennametal.com

Never add graphics (logos, photos, etc.),
additional contact information, or additional links.

Application Support: 000 00
Sunday 6PM - Friday 7, ST - 24Hours

My Name
MY TITLE PLACED HERE
Never create your “own” logo, change the
00000 | www.kennametal.com order of the approved content, personal quotes,
additional messages, or change the text color,
or style the content in a manner that is different
than what is depicted in the approved email
signature lock-up.

Kennametal Inc. | 0000 Location Street | Anytow

My.Name@Kennametal.com
T +00 000 0000000

F +00 000 0000000

“My own personal quo be placed in this area, thus breaking brand standards.”

Think before you

el

My Name

Title

Kennametal Inc.

Mobile: (000)000-0000

my.name@kennametal.com . .
Y e Never add a personalized signature, a signature

in a script font, additional graphics, change

the order, delete any information, or alter the

approved treatment.

Kennametal Inc. | 0000 Location Street | Anyto QQ 00000 | www.kennametal.com

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.37

EMAIL SIGNATURE LOCK-UP REGIONAL REQUIREMENTS

Knowing that every region of the world has requirements as to what information has to be included in the email signature,
we have made sure that the approved email signature can be customized to meet these requirements.

Please note, though we try to address all requirements, there will be versions that we are unaware of. To make sure that
your email signature complies with all regional requirements, please contact your local legal department to determine
what is required.

Below are several regional examples that demonstrate what is required in that particular region. And, as noted above,
please contact your local legal department to determine what is required in your location.

EMAIL SIGNATURE LOCK-UP REGIONAL REQUIREMENTS GERMANY

Joan Smith

Title
joan.smith@kennametal.com
T +0 000 000 0000

M +0 000 000 0000

F +0 000 000 0000

Kennametal Shared Services GmbH | Address | Address | www.kennametal.com

Kennametal Shared Services GmbH
Geschaftsfiihrer: Dr. Joachim Fabry, Christoph Heckel, Simon Weber
Sitz der Gesellschaft: Flrth/Bay. — Registergericht: Furth/Bay. HRB 10171

EMAIL SIGNATURE LOCK-UP REGIONAL REQUIREMENTS ITALY

Joan Smith

Title
joan.smith@kennametal.com
T +0 000 000 0000

M +0 000 000 0000

F +0 000 000 0000

Kennametal Italia S.p.A. | Via Lombardia, 32/F | 20098 San Giuliano Milanese | www.kennametal.com
Capitale Sociale 727.917 EURO Int. Vers.

C.C.ILAA. Milano, Codice Fiscale e Partita IVA IT 00800840159 — Trib. Milano 80414
Societa soggetta all'attivita di direzione e coordinamento di Kennametal Europe GmbH — Neuhausen (CH)

Important note: The Legal Entity name, which is
NOT the sub-brand name, should NOT be treated as
a sub-brand; rather it becomes part of the address.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.38

EMAIL SIGNATURE LOCK-UP REGIONAL REQUIREMENTS JAPAN

Joan Smith

Title
joan.smith@kennametal.com
T +0 000 000 0000

M +0 000 000 0000

F +0 000 000 0000

Kennametal Japan Ltd. | 4F MA Bldg. 2-15-12 Kiba | Koto-ku, Tokyo | www.kennametal.co.jp

EMAIL SIGNATURE LOCK-UP REGIONAL REQUIREMENTS POLAND

Joan Smith

Title
joan.smith@kennametal.com
T +0 000 000 0000

M +0 000 000 0000

F +0 000 000 0000

Kennametal Polska Sp. z 0. o. | ul. Arcybiskupa Antoniego Baraniaka 88 ¢ | 61 - 131 Poznan | www.kennametal.com
Kennametal Polska Sp. z 0.0. z siedzibg w Poznaniu, 61 - 131 Poznan, ul. Arcybiskupa Antoniego Baraniaka 88 C. Spdtka

zarejestrowana w Sadzie Rejonowym Poznan - Nowe Miasto i Wilda w Poznaniu, Wydziat VIII Gospodarczy KRS pod
numerem 0000175580. Kapitat Zaktadowy 100 000 PLN, NIP 954-20-87-982.

Important note: The Legal Entity name, which is
NOT the sub-brand name, should NOT be treated as
a sub-brand; rather it becomes part of the address.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.39

Customer Meeting Agenda

The visual references pictured below are the approved customer meeting agenda.

Important note: Phone numbers on all
corporate identity materials (i.e. letterheads,
business cards, email signatures, efc.)

[ y 4 ARy should be consistent with the following

Power. Momentum. Impact.

Company Name & format listed below:
Company Name
00/00/2015 +00 000 0000 000

Do NOT use dashes, dots, etc. within the
phone number. In the approved format,
+00 represents the country code.

cosemors

Vil s ot

‘ZKENHMEM
Agenda
TIME e SPEAKER LOCATION Attendees:
500 am LOREM IPEUM DOLOR AMET Hare Locaton
Room Name Company Mame:
2:00-9:30 am LOREM IPSUM DOLOR AMET Haema Lecaton,
Room Namae
8:30-10:00 am  LOREM iPSUM GOLOR AMET Locasion:
Roam Name
10:00-10:30 am  LOREM IPSUM DOLOR AMET Locason Company Name
[——
10:30-10:45 am  LOREM IPSUM DOLOR AMET
10:45-1200 pm  LOREM IPSUM DOLOR AMET Haene Lo<asion Kennsmetal
Roam Name
1200-1:00 pm  LOREM IPSUM DOLOR AMET Locaian: Mame
Roam Name
1:00-2:00 pm LOREM IPSUM DOLOR AMET Marme Lo<aton Title
Roam Nama
200-3:30 pm  LOREM IPSUM DOLOR AMET Haene Le<agon Name
Reoom Nare
330-3:4S pm LOREM IPSUM DOLOR AMET T
il
3:45-5:00 pm LOREM IPSUM DOLOR AMET Nama Locason:
Room Name
£00-8:30 pm LOREM IPSUM GOLOR AMET Lo<aion:
Roam Name
T:00-9:00 pm  LOREM IPSUM DOLOR AMET

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.40

Award Certificate

The visual reference pictured below is the approved award certificate.

Award Name Here

Name Here

Title

LM dedismolorem in eugait nim velisi. Xer ip eriure facilit ad tetum iniam irllummolor ipis nis estinc
blametu erilis nos augait nummodolor augait, conulla faccumsandre mincil iustrud dip esequi tisi.
Pat loreet, qui blandreet euisim zzrlit pragsequi eui tisl iusciniat. Duip ea am, sectet, volorerit lor
sis nim diatet, quisci blacreet, sed magna acil ule dolestisim ila feum do consectet ulluptat. Ut
lorper sim nulkam diat, velenit velesti ncipsum quat praesequam vel.

!ZKENHIME‘I.’AI;

Name. Title

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.41

Visitor Name Badge

The visual reference pictured below is the approved visitor name badge.

!ZI(EIIIMIEI’AI: GUEST
V4 Ay

John

Brown

Company Inc.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.42
Tent Card

The visual references pictured below are the approved tent card.

ﬂmm

R
4

Jonn Brown

——— Company \ne.

2wy Maeduaoy
VNNO A WO T

K wenmamerar

>

Jolrrn Browrnr
Cormmpany lrrc.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.43

Employee Communications Masthead

The employee communication pictured below shows a representative masthead.
Please customize per your use.

FALL 2015 | VOL.1 | EDITION 1

Lorem Ipsum Sit

News for the KMT Team

- - - -
HETHIECIERLE Morbi euismod mollis odio
Etiam conseciatuer o ul
pellentesque

Rutrum leo dolor tempor ligula
Eqget scelerisque est lorem

ac pede. Nullam gravida

Velit nac pelientesque tempus
st sem blandit enim id mattis

Qirci quam ut est donec sit amet
Erog proin vitae dui vel melus
epestas fringila

Null lobortis neque ac biandit

ANNOUNCEMENTS
Etiam consectetuer leo ut
pedlantesque

Rutrum leo dolor tempor ligula

Epet scelarisgue est lorem
ac pede. Nullam gravida

Velit nec pelientesque tempus
5t sem blandit enim id mattis

(Orci quam ut est donec sit amet

Eros proin vitae dui vel metus
epestas fringilla
Nulla lobortis neque ac blandit

!ZKENNMME‘I’M.’

Nec Pellentesque
Som blandét lobartis dui vel dolor. Eget scelerisque
st karem ac pede. Nullam gravda

PAGE 3

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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APPLICATIONS GENERAL COMMUNICATIONS SECTION 3.44

ID Access Badge

The visual reference pictured below is the approved ID access badge.

John Smith

Employee

‘ZKENNAMETAI:

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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SECTION 4.0

Authorized Distributor Brand Program

The Kennametal brand is a widely recognizable, highly valuable
asset representing Kennametal and all the businesses that sell or
service Kennametal products. Ensuring your success is paramount
to Kennametal. These guidelines are meant to guarantee success
through proper and consistent use of the Kennametal brand

on every application. These examples are just a few of those
possible applications. If you have any questions regarding these
general guidelines or have a customized need, contact your local
Kennametal salesperson.



AUTHORIZED DISTRIBUTOR BRAND PROGRAM SECTION 4.1

Authorized Distributor Logo

DESCRIPTION IDENTITY USE

e Distributor Identity Your own identity is dominant.
Please use the approved horizontal or vertical
Kennametal Authorized Distributor artwork.

AUTHORIZED DISTRIBUTOR LOGO CLEAR ZONE

K{ ‘ZKENNAMETAI? AUTHORIZED DISTRIBUTOR

AUTHORIZED DISTRIBUTOR LOGO STACKED VERSION CLEAR ZONE

K { K KEN N AM ETAE Preserving the integrity of the logo:

The logo functions best when it is surrounded by a

AUT H 0 R | Z E D generous amount of clear, open space. This space is
D I ST R I B U TO R referred to as the logo’s “clear zone.” This minimum

area is to be free of imagery, typography, or any other
elements. By maintaining the clear zone, we will
ensure the integrity and legibility of the logo.

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
-4 y 4 Ay < @
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AUTHORIZED DISTRIBUTOR BRAND PROGRAM SECTION 4.2

Logo Applications

DESCRIPTION IDENTITY USE

e Distributor Identity Your own identity.
You may not use any Kennametal Trademarks, Trade dress,
or any elements of either in your logo. (Trade dress is all
of the graphic elements of a brand other than the logo —
the Flagship Stripe for example.)

LOGO APPLICATIONS UNACCEPTABLE USE

nCo K 00KZ

KenGo

KZKE METAL KZKen

’S TOOLING ING SUPPLY

nCo

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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AUTHORIZED DISTRIBUTOR BRAND PROGRAM SECTION 4.3

Internet Applications

DESCRIPTION IDENTITY USE

e Distributor Identity Your own identity is dominant.

e Distributor Primary Domain Name Please use the approved horizontal or vertical Kennametal
e Your E-mail Address Authorized Distributor artwork. Kennametal may not be

included in your primary domain name.

PRIMARY DOMAIN NAME | ACCEPTABLE USE PRIMARY DOMAIN NAME ' UNACCEPTABLE USE

www.yourprimarydomain.com

INTERIOR PAGE ' ACCEPTABLE USE INTERIOR PAGE UNACCEPTABLE USE

www.yourprimarydomain.com/kennametal www.dougskgfinametaltooling.com

www.kgfinametal-dougstooling.com

www.dougstooling.com/kennametal

EMAIL FORMATTING | ACCEPTABLE USE EMAIL FORMATTING UNACCEPTABLE USE

yourname@yourprimarydomain.com

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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AUTHORIZED DISTRIBUTOR BRAND PROGRAM SECTION 4.4

Internet Marketing Applications

DESCRIPTION IDENTITY USE

e Distributor Identity Your own identity is dominant.

e Your Website You may not use any Kennametal Trademarks, Trade dress,
or any elements of either in your website design. (Trade dress
is all of the graphic elements of a brand other than the logo —
the Flagship Stripe for example.)

INTERNET MARKETING APPLICATIONS | AGGCEPTABLE USE

Doug’s Tooling = A—— Doug’s Tooling

Borupturi Ba! sandssainta none solores quis ef autempors, e, Borupturi Ba ! sandeoatnta none sclores quis ef autempore,
bus quidign IPGiem uat neata sarm. saepecignis s os satect bus quidign Sorur o i neesa sarm, Saspefioic rats 85
itasped berum [ttt itasped berum Htiatndun, oa cam i, et vandont debit ot
micone pro. AR micone pro. [l

moluptaturis eatem. Alit esci beria volorro ea qui corest cuptas cum as es verae ped moluptaturis eatem. Alit
“Es si sandescienia none solores fugit, temporum atem volent aut officto mil ipsa con "Es si sandescienia none solores esci beria volorro ea qui corest fugit, temporum atem
quis et autempore.” quis et autempore.” volent aut officto mil ipsa con

Borupturibus quidign itasped
Torerun dipictotam qui berum es si sandescienia none Borupturibus quidign itasped
solores quis et autempore, nem. Ut parit rem haruptatiore Torerun dipictotam qui berum es si sandescienia none
volenec ulparcienias serum ipiditem quati nestia sam, solores quis et autempore, nem. Ut parit rem harupt

saepedignis ratis as eratect emolupt assimin cillam atiore volenec ulparcienias serum ipiditem quati nestia
eosam quibus debis iuntusandus, ea sam fugit, quist sam, saepedignis ratis as eratect emolupt assimin
vendunt debitia volut autestrumet ent faccuptiis sa dolorit cillam eosam quibus debis iuntusandus, ea sam fugit,
ab ium verum litis ut ut mi, simi, quid ut qui dolore con quist vendunt debitia volut autestrumet.

cus eaquia cuptas cum as es verae ped moluptaturis ea-
tem. Alit esci beria volorro ea qui corest fugit, temporum

atem volent aut officto mil ipsa con KKENNAME[AL

QUIST VENDUNT DE AUTHORIZED
DISTRIBUTOR Es sisa

S quis et autempore Ut parit rem haruptatiore.

©2015 Es si sandescienia none solores quis et autempore ut parit rem haruptatiore. www.dougstooling.com

INTERNET MARKETING APPLICATIONS UNACCEPTABLE USE

EX Doug’s Tooling Doug’s Tooling  KXkewame
I T B

‘ZKENNAMETAL

Doug’s Tooling

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete
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AUTHORIZED DISTRIBUTOR BRAND PROGRAM SECTION 4.5

Company Applications

DESCRIPTION IDENTITY USE

* Recruiting Your own identity.

e Internal Communications You may not use any Kennametal Trademarks or Trade dress.
and Business Forms (Trade dress is all of the graphic elements of a brand other than

the logo — the Flagship Stripe for example.)

COMPANY APPLICATIONS | ACCEPTABLE USE

Doug’s Tooling 0023
111 Lexington Street, Watertown, MA 02472
(617) 123-4567 + Fax (617) 123-7890

Vendor

Services /\/\A

COMPANY APPLICATIONS UNACCEPTABLE USE

Doug’s Tooling 0023

111 Lexington Street, Watertown, MA 02472
(617) 123-4567 | Fax (617) 123-7890

Vendor

Services

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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AUTHORIZED DISTRIBUTOR BRAND PROGRAM

SECTION 4.6

Company Applications with Indirect Marketing Applications

DESCRIPTION IDENTITY USE

e Stationery System

¢ PowerPoint Presentations

e External Business Forms related to
Kennametal Products

Your own identity is dominant.
Please use the approved horizontal or vertical
Kennametal Authorized Distributor artwork.

COMPANY APPLICATIONS WITH INDIRECT MARKETING APPLICATIONS STATIONERY ACCEPTABLE USE
3 . H : 111 Lexington Street 3 3 111 Lexington Street
Doug sToollng Doug’s Tooling ol Lexinglon Sreet Doug’s Tooling exington Stree

Doug Turnboldt
President/CEO

111 Lexington Street, Watertown, MA 02472
(617) 123-4567 + Fax (617) 123-7890

KKENNAMEI’AI. AUTHORIZED DISTRIBUTOR

Doug’s Tooling

Doug Turnboldt
President/CEO

(617) 123-4567

Fax (617) 123-7890
111 Lexington Street
Watertown, MA 02472

H KENNAMETAL

AUTHORIZED
DISTRIBUTOR

COMPANY APPLICATIONS WITH INDIRECT MARKETING APPLICATIONS

R <kennamena
Doug’s Too,

Doug Turnbol
President/CEO

111 Lexin,
(617) 12,

treet, Watertown, MA 02472
7 + Fax (617) 123-7890

Watertown, MIA 02472

!ZKENIIAMETAL AUTHORIZED DISTRIBUTOR

(617) 123-4567
Fax (617) 123-7890

(617) 123-4567
Fax (617) 123-7890

K KENNAMETAL
AUTHORIZED
DISTRIBUTOR

Doug’s Tooling

KZKENNAMETAI.

STATIONERY

UNACCEPTABLE USE

Ask your local Marketing Communications
(MarCom) representative for complete details.

Previous Versions Obsolete
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AUTHORIZED DISTRIBUTOR BRAND PROGRAM SECTION 4.7

COMPANY APPLICATIONS WITH INDIRECT MARKETING APPLICATIONS POWERPOINT | ACCEPTABLE USE

D ou g ,S To o l ing R kennamemaL AUTHORIZED DISTRIBUTOR

Boruptur| Dipictotam qui berum -
bUS QUIdIgn Es si sandescienia none solores quis et autempore, nem. Borupturl
) Ut Parlt rem h.arupt.ahove volenec ylp?r0|eh|as serum bus qu|d|gn |tasped berum
|tasped berum ipiditem quati nestia sam, saepedignis ratis as eratect . .

. ut qui dolore con cus eaquia cuptas cum as es verae mi cone Dro 9|Uph|te-
mi cone pro- ped moluptaturis eatem. Alit esci beria volorro ea qui

corest fugit, temporum atem volent au. KKENNAMETAL “Es si sandescienia none solores quis et autempore.”

"Es si sandescienia none solores AUTHORIZED
quis et autempore." DISTRIBUTOR

COMPANY APPLICATIONS WITH INDIRECT MARKETING APPLICATIONS POWERPOINT | UNACCEPTABLE USE

KZ KENNAMETAL
Doug’s Tooling
Nim Quo Dellest

Suntur Sit Erundit
Dolendi Te Autatur

Nim Quo Dellest
Molorum

Suntur Sit Erundit
Dolendi Te Autatur

Rio veroratem
Nim Quo Dellest
Molorum

Dolendi Te Autatur

. Nim Quo Delles,
£ 5i gf¥scienia none solores qus ot autempore.” ‘Z KENNAMETAL Erundit Dole

Ask your local Marketing Communications (MarCom) representative for complete details.
Previous Versions Obsolete

BRAND PROGRAM  AUTHORIZED DISTRIBUTOR BRAND PROGRAM  GCOMPANY APPLICATIONS WITH INDIRECT MARKETING APPLICATIONS VERSION 3.3



AUTHORIZED DISTRIBUTOR BRAND PROGRAM SECTION 4.8

Company Applications with Direct Marketing Applications

DESCRIPTION IDENTITY USE

o Storefront/Facility Signage Your own identity is dominant.

e Vehicles You may use Kennametal Trademarks and Trade dress subordinate
 Business Forms related to specific to your own identity.

Kennametal Products

COMPANY APPLICATIONS WITH DIRECT MARKETING APPLICATIONS | ACCEPTABLE USE

Doug’s Tooling

D ou g- ,s KKENNAMEI’AL
Tooling

DISTRIBUTOR

o

AUTHORIZED

DISTRIBUTOR @

COMPANY APPLICATIONS WITH DIRECT MARKETING APPLICATIONS UNACCEPTABLE USE

KZKENNAMETAIZ

ﬁ Doug’s Toolin

Doug’s Tooling

KENNAMETAL

O

Ask your local Marketing Communications (MarCom) representative for complete details.

Previous Versions Obsolete
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AUTHORIZED DISTRIBUTOR BRAND PROGRAM

Marketing Applications

DESCRIPTION

¢ In-store Merchandise Displays
e Advertising

e Product Literature

e Sales Promotion

IDENTITY USE

Kennametal is dominant.

You may use Kennametal Trademarks and Trade dress.
Your identity is subordinate. In most cases a template is
provided by Kennametal.

MARKETING APPLICATIONS | ACCEPTABLE USE

SECTION 4.9

i 19 vy intini o v
Irliable parformance in & wide range
of workplase materists!

Doug’s Tooling

Abrasive Blast Nozzles
AEEEE—— e

Doug’s Tooling

MARKETING APPLICATIONS UNACCEPTABLE USE

Doug’s Tooling

KKENNAMETAI;

Abrasive Blast Nozzles

Abrasive Blast Nozzles

Doug’s Tooling

Ask your local Marketing Communications (MarCom) representative for complete details.

BRAND PROGRAM  AUTHORIZED DISTRIBUTOR BRAND PROGRAM  MARKETING APPLICATIONS

Previous Versions Obsolete

VERSION 3.3



KZKENNAMETAIﬁ

WORLD HEADQUARTERS

Kennametal Inc.

1600 Technology Way

Latrobe, PA 15650

USA

Tel: +1 800 446 7738

E-mail: ftmill.service@kennametal.com

EUROPEAN HEADQUARTERS
Kennametal Europe GmbH
Rheingoldstrasse 50

CH 8212 Neuhausen am Rheinfall
Switzerland

Tel: +41 52 6750 100

E-mail: neuhausen.info@kennametal.com

ASIA-PACIFIC HEADQUARTERS
Kennametal Singapore Pte. Ltd.
3A International Business Park

Unit #01-02/03/05, ICON@IBP
Singapore 609935

Tel: +65 6265 9222

E-mail: k-sg.sales@kennametal.com

INDIA HEADQUARTERS

Kennametal India Limited

8/9th Mile, Tumkur Road

Bangalore - 560 073

Tel: +91 80 2839 4321

E-mail: bangalore.information@kennametal.com

www.kennametal.com

©2015 Kennametal Inc. Al rights reserved. ~ C-14-03581



